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W HOTELS /// BOTTEGA VENETTA ///
HARRY WINSTON /// REGALIA

est easy in the motherly arms of style
R mavens Diane von Furstenberg, Chaka

Kahn, and Bobbi Brown. These elegant
ladies are bringing their feminine charm to W
Hotels’ Wonder Women program, which offers
an array of amenities, design influences, and W
Happenings events illuminating the needs of the
everyday woman. With consultants like these on
board, you can be assured that your feminine §
side will be well nurtured. i

Known for her sympathetic and reciprocal
involvement with her female subjects, photogra-
pher Annie Leibovitz has employed a more
impressionistic style for the Bottega Veneta
Fall/Winter 2007/2008 campaign. Leibovitz’s
photographs find lithe subjects lounging in a
gauzy, sepia-tinged boudoir while dolled up in
Bottega Veneta’s lingerie-inspired line.

A similar lightness also distinguishes the
diamond compositions of Harry Winston’s
Diamond de Neige holiday collection. These stones
are set in organic formations with a minimum of
metal inset to suggest fallen snow sitting delicately
on the skin of their lucky owners.

It never snows in Sunny Isles Beach, Florida
— the hot destination where Arquitectonica’s
curvaceous Regalia tower has set sail. This 43-
story structure not only offers luxurious oversized
living spaces and tons of exclusively commissioned
artwork, but also fluid glass sculptures from
Dale Chihuly, which just may tempt the ocean
more than the Sirens offshore.

1. Bottega Veneta Fall/Winter
2007/2008 Campaign by
Annie Liebovitz

2. W Fort Lauderdale
bathroom designed by
Clodagh

3. Harry Winston’s Diamond
de Neige Holiday Collection
4. Regalia Tower designed
by Arquitectonica
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